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THE ICONIC AMOURETTE

i

ru

The first Amourette concept officially
launched in 1954, in cooperation with haute
couture house Maggy Rouff Paris. The
collaboration recommended Amourette as
the perfect foundation for their feminine
styles with its slim waists and pointed
breast line, in addition to focusing on the
décolleté with special deeper necklines.
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The most iconic collection created over
. 60 years ago, the Triumph Amourette
concept is a timeless design that
transcends generations, proving to be
one of the most popular lingerie

choices ever since.
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In 1990, the first Amourette 300 full lace
bra was introduced, becoming an instant
global hit. The go-to pin-up bra evoked
a hugely successful advertising campaign
‘Fur den Kérper. Fur die Sinne.(‘For the
body. For the senses.’), where Amourette
was worn and loved by international
superstar Naomi Campbell.
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Triumph  was
by corsetier
./ Spiesshofer and merchant Michael

Braun.

fashion was characterised by the
lengthening of the female silhouette.
Dresses were fitted sinuously to the
body from the ribcage to the hipline, therefore
requiring garments such as corsets to create a

founded in 1886
Johan Gottfried
This

was a time when
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longer, slender and feminine figure.
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In2017 Triumph welcomed Amourette Charm, a new
sophisticated every day bra with a contemporary
florale lace design. Together with its sister styles,
the Amourette Spotlight and Amourette 300, this
collective of Triumph bras, provide women with
natural shaping and a pretty, feminine look,
which has made this classic range one of the best
loved by Triumphs customers around the world.
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Following its success,
1955 saw the first ever
Amourette advertising
campaign with Maggy
Rouff Paris highlighting
the need for fashionable,
feminine and flattering
lingerie.
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The Amourette 300
design as it is in the
collection  today was
launched in 2005. The
lacy design continued
to represent femininity
and style whilst still
offering exceptional
comfort and support.

Amourette Spotlight launched in 2013
- a youthful, trendy and seductive
version of the original series. The style
featured in the AW 2014 campaign shot
by renowned fashion photographer, Ellen
von Unwerth. 2016 also saw the launch of
Triumph’s innovative soft-touch Magic
Wire technology to the Amourette 300
collection, offering extra comfort, flexibility
and support.



#TogetherWeTriumph

Empowered women have the inner confidence
to know their own mind and their own style.

Triumph bras help boost women'’s inner confidence
because they provide both physical and
emotional support.

Empowerment begins with inner confidence,
but radiates outwards, helping them change the
world and empower the women around them.

Women are stronger together, and together
women will Triumph.



DESIGN
INSPIRATION

This Autumn/Winter 2019, we celebrate the future for
women through the eyes of a glamorous Guy
Bourdin-inspired calendar shoot.
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For each launch group, this season’s
colours feature inky darks, from
moonlit mid-tones to luminescent
pastels, combined with metallic
touches.

We continue to embrace the trend for lighter
padding, more natural silhouettes and a softer
look in Bras. The balcony neckline continues to
grow in importance, offering a more discrete

silhouette alongside the plunge neckline.

This season also brings a renewed focus on briefs;
a 90s inspired higher leg is the most fashionable silhouette.



MODERN CLASSICS



Amo. rette Char
ired & Maxi

Amourette Charm
Non-Wired & Maxi



Modern Finesse Amourette Charm
Wired Padded & Tai Wired Padded & Hipster String



Amourette Charm
Wired, Half-Cup, Padded & Brazilian




Amourette Charm Xmas
Wired, Half-Cup, Padded, Long & Hipster




Amourette 300
Wired, maxi




EVERYDAY



LEAD SET BMU Essentials
BMU Soft Touch Non-Wired & Trousers Padded & Hipster



BMU Essentials Infinite Sensation
Wired-Padded & Tai Wired, Half-Cup, Padded & Tai



SHAPEWEAR



True Shap‘
Wired, Padded &

True Shape Sensation
Wired & Maxi



Infinite Sensation
Wired & Highwaist Panty




Essential Minimizer Airy Sensation
Wired & Hipster Wired Padded & Maxi
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’ Palr otlight Fantasy Spotlight
Wirékd—Pod Bandeau B Non-Wired & Hipster
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Beauty-Full Darling
Wired & Hipster




Darling Spotlight Sexy Angel Spotlight
Wired, Half-Cup, Padded & Brazilian Wired & Maxi



Lace Spotlight
Wired-Padded & Bandeau Brief




HOMEWEAR



PKL
LSL

Pima PKL
LSL



Amourette 300
Wired + Maxi + Robe




Amourette Charm Thermal LSL
NDKO6 and Robe Top & Leggings



Camisole with Blouse and Trousers




US & CANADA
Laura Henson
646-650-5002
laura@h-vm.com
facebook.com/TriumphinternationalUS
youtube.com/user/TriumphLingerieUS
@triumphlingerie

BENELUX
Deborah Sahulata
+31(0)20 67122 90
deborah@maison-pr.nl
facebook.com/Triumph
@triumphlingerie

MEDIA CONTACTS & SOCIAL MEDIA:

GERMANY, SWITZERLAND & AUSTRIA
Konstanze Koenig / Vivien Nijhuis
+49 403070 88 72
Konstanze.Koenig@willichpr.de
Vivien.Nijhuis@triumph.com
facebook.com/TriumphDE
youtube.com/user/TriumphDeutschland
@triumphlingerie

PORTUGAL NORDICS
Sofia Victor Elif Poulsen
+ 35191804 7112 +45 817770 09
s.victor@birdsong.pt elif.poulsen@triumph.com
facebook.com/TriumphPT
@Triumphlingerie

facebook.com/Triumph
@triumphlingerie

TRIUMPH.COM

ITALY
Marcella Andriani
+39 02 3497 0748
marcella.andriani@attila.it
facebook.com/TriumphlT
youtube.com/user/TriumphLingerieltaly
@triumphltaly

FRANCE
Agence Pascale Venot
+33153 5307 69

benedicte@pascalevenot.fr
facebook.com/TriumphFR

twitter.com/triumphFR

youtube.com/user/TriumphFranceTV
findtheone.triumph.com/fr_FR/
@triumphFR



RUSSIA
Victoria Blinova
+7 495 287 96 30
victoria.blinova@triumph.com

facebook.com/TriumphRU

POLAND, CZECH REPUBLIC, BALTICS, SLOVAKIA
Aleksandra Szerszen
+48 502 359 829
aleksandra.szerszen@triumph.com

facebook.com/TriumphPL

MEDIA CONTACTS & SOCIAL MEDIA:

UK
Carla Read
carla.read@triumph.com
triumph@modusbpcm.com

facebook.com/TriumphUK

SPAIN
Monica Vizcaino / Monica Delgado
+34 918 255 452
monica.vizcaino@inhousesc.com
monica.delgado@inhousesc.com
facebook.com/TriumphES
youtube.com/c/TriumphlnternationalEspafia
@Triumphlingerie

TRIUMPH.COM

GREECE
Athina Zakka
+30 210 2597817
athina.zakka@triumph.com

facebook.com/TriumphGR

HUNGARY, ROMANIA, CROATIA, BULGARIA, SLOVENIA
Eszter Galamb
+36 30 525 1793
eszter.galamb@triumph.com

facebook.com/TriumphHU





